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Over the past 88 years, Makita Corporation has grown to become Japan’s top manufacturer of portable electric power

tools as well as a leader in global markets. Headquartered in Anjo, near Nagoya, Makita designs and markets an

extensive lineup of power tools. Makita’s principal products include circular saws, jig saws, planers, drills, hammers,

grinders, and sanders. To meet an even wider range of customer needs, Makita also markets stationary woodworking

machines and pneumatic tools as well as garden tools. The unsurpassed quality and reliability of these power tools and

other products have earned Makita products the trust of customers in markets around the world.

Backed by a strong domestic network that includes production plants in Okazaki and Ichinomiya and more than 100

sales offices, Makita carries out its global activities through 37 overseas subsidiaries. As it strives to become a truly

global supplier of a comprehensive array of power tools and other related products, and in line with its policy of manu-

facturing products close to its customers, Makita manufactures power tools and other products at facilities in Brazil,

Canada, China, Germany, the United Kingdom, and the United States.
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U.S. Dollars
Yen (millions) (thousands)

2001 2002 2003 2003

Net sales ......................................................................................... ¥156,314 ¥166,169 ¥175,603 $1,488,161

Operating income......................................................................... 7,093 5,873 12,468 105,661

Income before income taxes ...................................................... 6,644 3,403 9,292 78,746

Net income .................................................................................... 2,133 133 6,723 56,975

Working capital.............................................................................. 142,700 144,929 141,759 1,201,347

Shareholders’ equity ..................................................................... 192,547 189,939 182,400 1,545,763

Total assets ..................................................................................... 293,995 285,138 278,600 2,361,017

Yen U.S. Dollars

Earnings per share—basic ............................................................ ¥13.6 ¥00.9 ¥45.3 $0.38

—diluted ......................................................... 13.6 0.9 44.2 0.37

Cash dividends per share applicable to the year .................... 18.0 18.0 18.0 0.15

Notes: (1) The U.S. dollar amounts above and elsewhere in this report represent translations, for the convenience of the reader, at the rate of 
¥118 to US$1.

(2) Refer to Note 12 of the Notes to Consolidated Financial Statements for the computation of per share data.

Makita Corporation and Consolidated Subsidiaries
Years ended March 31, 2001, 2002 and 2003

Financial Highlights



Q: Could you describe Makita’s business perfor-

mance in fiscal 2003, ended March 31, 2003? 

A: Makita was able to increase its consolidated 

net sales 5.7%, to ¥175.6 billion, mainly because

of an 8.0% rise in overseas sales, to ¥136.8 billion. Our

sales were up in all regions other than Japan and

North America, and a trend of yen depreciation further

increased the yen value of overseas sales. As a result,

overseas sales grew to account for 77.9% of our consoli-

dated net sales. We also achieved a huge improve-

ment in consolidated profitability that reflected the

renewed profitability of our operations in the United

States, which has been realizing capabilities for low-cost

operations, as well as the shift of manufacturing activ-

ities to China, which has enabled considerable reduc-

tions in the cost of manufacturing various products.

Q: What kind of changes did you see during the 

fiscal year in Makita’s principal markets

around the world? 

A: Total demand in such mature power tool 

markets as those in Japan, the United States,

and Western Europe has been flat or declining, and we

expect this trend to continue. We are making particu-

lar efforts to maintain strong positions in the Japanese

and European markets, increasing our market share

when possible but not at the cost of undermining our

profitability. On the other hand, we are giving increased

emphasis to more comprehensively and effectively

covering the many promising markets of Asia, the

Middle East, and Eastern Europe.
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Overview of Performance in Fiscal 2003
—Consolidated net sales rose 5.7%, to ¥175.6 billion 

(US$1,488.2 million).

—Income before income taxes reached ¥9.3 billion (US$78.7

million), 2.7 times the level in the previous year, and net

income advanced ¥6.6 billion, to ¥6.7 billion (US$57.0 million).

Masahiko Goto, 
President and Representative Director



North America� In North America, we have taken

various steps to streamline our operations and reduce

costs, such as decreasing inventory levels. We have

already brought our North American operations back

into the black, but we are sustaining our cost-cutting

measures—for example, by reducing the number of

branches by four during the current fiscal year. We

are intent on creating a rock-solid basis for low-cost

operations in the United States that can generate an

appropriately high and stable level of profitability. By

modernizing our shipping and warehousing systems

and making more use of outsourcing through depend-

able partners, we are confident that we can offer the

same high level of customer service and support for

considerably less money. We are doing our best to

further reinvigorate our leading brand image by

emphasizing sales through professional shops and other

industrial distributor routes. In the course of consolidat-

ing our warehouse network, we have also been able to

progressively lower our inventory levels while concur-

rently restructuring local manufacturing operations.

Asian Markets� To meet the special needs of profes-

sional users in China and other Asian markets that are

particularly price sensitive, Makita has developed a

growing number of MAKTEC brand products. These

products are manufactured exclusively in China and

incorporate components that are considerably less

expensive than those used in other product lines, but

offer component durability and operational efficien-

cy comparable with that of other Makita products. In

fiscal 2003, we manufactured and sold 400,000 MAK-

TEC products, and we are continuing to develop

additional products for this promising new line. The

success of the MAKTEC line and China’s membership

in the World Trade Organization (WTO) have led to a

considerable decline in problems associated with

counterfeit Makita products. 

Japan� Japan continues to be Makita’s primary base

for developing new products, product technologies,

and manufacturing technologies. Based on informa-

tion received from Makita units overseas, our domes-

tic R&D system develops products tailored to the

special needs of individual markets throughout the

world. The system is also responsible for creating

technology-intensive products that enable us to avoid

competing on the basis of price alone. Because we

have steadily expanded the geographic scope of our

marketing operations, the number of products devel-

oped for special market needs is growing, and we

are, therefore, expanding and strengthening our R&D

system. Similarly, our plants in Japan develop and pro-

mote the use of improved manufacturing methods for

all Makita Group plants worldwide. However, because

we are not part of a keiretsu (corporate group) and

do not have capital affiliations with component sup-

pliers, we are well positioned to quickly shift to rela-

tively low-cost suppliers in China and elsewhere that

can meet our stringent quality control requirements.

New Markets� We see considerable potential for

expanding our operations in Russia and Eastern

European and Middle Eastern countries. There are still

almost no do-it-yourself (DIY) markets in those coun-

tries, but economic development has led to notewor-

thy growth in the countries’ professional markets.

Makita has long been adept at quickly establishing

effective marketing networks in new regions, and we

have recently been increasing our utilization of this
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capability in various places around the world. We

have invested in the creation of superior service

systems in promising new markets, and these have

played a key role in augmenting our market shares.

Moreover, we have launched various new products

that are particularly well-suited for renovation work in

the predominant types of structures found in Russia

and Eastern European countries. Demand related to

such renovation is increasing significantly.

Q: How does Makita plan to create a profit base 

that is relatively unaffected by fluctuations in

economic conditions and the intensification of price

competition?

A: The first part of our strategy for stabilizing our 

profitability emphasizes the maintenance of a

premium brand image. We are known worldwide to

have top-class capabilities regarding the perfor-

mance and quality of our professional-use power

tools as well as related services, and we must sustain

this perception. We expect our strategy to generate

considerable benefits as the bulk of demand in such

promising growth markets as those of Eastern Europe

and the Middle East is for professional-use tools, and

users in Asian markets are quite brand conscious.

Another part of our strategy is to create product-

marketing systems that are optimally adapted to the

special characteristics of each individual market. As I

mentioned when discussing R&D operations in Japan,

we are intent on finding out exactly what the special

needs of users are in each market and providing

them with products tailored to their needs. We are

also strongly emphasizing the upgrading of systems for

after-sales services, which are particularly important in

the eyes of professional users. We are confident that

these measures will enable us to consolidate profes-

sional users’ trust in the Makita brand.

As a means of dispersing risks, we have created a

global manufacturing system with plants in Japan,

North America, the United Kingdom, China, and other

locations. This geographic diversification gives us

many options for effectively responding to sudden

localized challenges that might otherwise have a

strong impact on our performance. Similarly, we are

dispersing risk while bolstering our competitiveness by

proactively establishing relationships with a growing

number of suppliers able to meet our strict quality

standards.

Q: As Makita is a company with truly global 

operations, does it have special approaches

to corporate governance and risk management?

A: Makita attaches great importance to manage-

ment transparency and systems for effectively

supervising and controlling management decisions.

As a result, we have strong supervisory systems includ-

ing a four-member Board of Auditors that includes

two outside members. 

Fundamental management policies and other

important issues are deliberated and determined at

regular monthly meetings of the Board of Directors.

Board members strive to obtain and share information

on such topics as changes in the operating environ-

ment and progress in attaining performance targets,

so that they can ensure that management decisions

are sound in light of such information. The Company’s

Statutory Auditor attends meetings of the Board of

Directors and reviews information together with Board

members as part of the Company’s corporate gover-

nance system. On April 1, 2003, we established an
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internal audit office that is independent of other

departments and enables us to expeditiously imple-

ment internal audits at any time.

Q: What is Makita’s corporate vision for the future?

A: Makita’s corporate vision centers on measures 

for ensuring that the Company can sustain

dynamic development over the long term while gen-

erating benefits for its shareholders, customers, and

employees as well as the communities of regions

where it has a presence. We are concentrating on

steadily building on our strengths. We have a powerful

brand associated with excellent product quality,

extensive marketing and service networks, and a

broad array of professional-use power tools that meet

diverse needs of customers throughout the world. Our

fundamental strategy is to continue concentrating

our management resources in our core business field

and strive to maximize our sales and profitability in this

field. We will proceed steadily with the strengthening

of our networks and Group companies in various

regions of the world, redouble our efforts to satisfy all

types of professional power-tool users, and thereby

earn the top share of each regional market.

Regarding fiscal 2004, it is increasingly difficult to

project economic trends in Japan and other principal

markets, so we are preparing ourselves to deal with

operating environments that continue to be extreme-

ly challenging. However, as reflected in its improved

performance in fiscal 2003, Makita is one of the

world’s top companies in its field, and we have signifi-

cantly strengthened and broadened the foundation

of the Makita Group’s competitiveness in recent

years. We are highly confident that we can sustain

the growing momentum behind the Group’s dynamic

development.

July 2003

Masahiko Goto

President and Representative Director
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Expectations of Market Stability

While consumer and managerial confidence was somewhat shaken follow-

ing the terrorist incidents of September 11, 2001, the quick resolution of the

war in Iraq has brought a trend of growing stability to the U.S. economy. The

number of housing construction starts had appeared to be in danger of

falling, but the lowering of interest rates is expected to support robust hous-

ing construction activity for some time. On the other hand, it remains difficult

to project the overall direction of the economy. 

Diverse Measures for Regaining Profitability

From the end of fiscal 2001 to the end of fiscal 2003, the ratio of inventory lev-

els to sales was steadily reduced, and further inventory reduction measures

are being taken.

Although its sales in the Americas declined during fiscal 2003, Makita was

able to regain its profitability in the region through the implementation of var-

ious strategies for reducing the cost of sales as well as operating expenses.

The cost of sales was lowered by decreasing workforce levels and various

operating expenses in manufacturing operations, cutting the cost of individ-

ual components and products, and arranging for certain manufacturing

processes to be handled on a commissioned basis in Mexico. Operating

expenses were cut by reforming the shipping system, reducing the number of

warehouse and administrative staff, restraining advertising and promotional

spending, shrinking inventories, and restructuring and consolidating the net-

work of directly managed product repair bases. In particular, decisive moves

were made to eliminate warehouses made unnecessary due to the consoli-

dation and streamlining of distribution operations. 

The number of our directly managed product repair facilities peaked at

52. Repair work outsourcing arrangements were made during fiscal 2003,

and the number of directly managed repair facilities dropped to 46 at the

Expanding Our Share of the Professional-Users Market by Reinvigorating 
a High-Profile Brand Image
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end of the fiscal year and then to 26 in June 2003. The quality of service has

been maintained by arrangements to have repairs and other services pro-

vided by authorized service centers.

Marketing Strategies

Over the past two years, Makita has shifted sharply away from marketing

strategies that had a negative effect on its brand image. The Company has

worked to regain its brand power by offering product lines that better meet

professional power tool users’ needs and by upgrading systems for product

maintenance and repairs. 

As a means of augmenting marketing capabilities and optimizing market-

ing systems, we have established a new training and educational center at

the Georgia factory of Makita Corporation of America (MCA) and arranged

for the marketing staff of Makita U.S.A. as well as a growing number of the

sales staff of the Company’s customers to upgrade and refresh their

product-related knowledge by attending courses there. At the same time,

we have worked to develop relationships with marketing outlets and

increased the efficiency of product shipment systems. 

Expanding Makita’s Share of the 

Professional Power Tool User Market

Major home centers are marketing a large volume of Chinese-made power

tools, and there has been an uptrend in the marketing of such tools as

private-brand products. However, the use of Chinese-made power tools in

the industrial and commercial market sectors is still very limited, and Makita

anticipates that proceeding with the implementation of the strategies out-

lined above will support a sustained expansion of the Company’s share of

the professional power tool user market.

Review of Operations
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Expectations of Market Expansion

During fiscal 2003, Makita was able to increase its net sales in Europe by

almost 20%, largely owing to the strength of the Company’s sales in Eastern

Europe. We realized additional progress in reducing inventory levels, and the

depreciation of the dollar and the yen against the euro reduced the cost of

sales and thereby made a major contribution to profitability. Middle Eastern

power tool markets showed signs of recovery following the end of the war in

Iraq, and Makita is preparing to significantly expand its sales by augmenting

its presence in such “new” markets as the CIS and Africa.

Sales Growth Centered on the Industrial-User Market

The rising volume of Chinese-made power tool sales in Europe has lowered

market prices, and low prices have helped expand the DIY market. In the

new markets of Eastern Europe, the CIS, Africa, and the Middle East, large-

scale projects to renovate existing structures are expected to continue

boosting industrial-sector demand for power tools.

Proactively Expanding Marketing Operations into Additional Countries
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Addressing the Special Needs of New Power Tool Markets

Because most buildings in Europe are made from stone and concrete, the

local power tool markets are centered on such products as hammers and

drills for working with these materials. The structure of demand in the new

markets is similar, and Makita is striving to expand its sales in these markets

while strengthening its market share amid intense competition in Western

Europe by relentlessly launching new and improved products for working

with stone and concrete. We will continue to establish new marketing bases

and take various other measures to augment our marketing operations in

Eastern Europe, the CIS, Africa, and the Middle East.

Review of Operations
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Makita (Kunshan) Co., Ltd.
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Coping with the Threat of SARS

From early 2003, the Asian region was severely impacted by the emergence

of SARS. Fortunately, there was zero incidence of SARS among workers at the

factories of Makita (China) Co., Ltd., and Makita (Kunshan) Co., Ltd. (MKC),

and the effect of the epidemic on manufacturing and marketing operations

in China was not great. However, the situation was a source of considerable

concern for Makita Group staff in China, and the Company took numerous

special measures to promote local employees’ health and well-being.

Augmenting Manufacturing Capabilities in China

Makita is continuing to progressively shift its manufacturing operations to

facilities in China. This shift is effectively helping reduce the Group’s overall

manufacturing costs and boost its competitiveness. In line with this shift, our

second subsidiary in China, MKC, began manufacturing operations in June

2002. Over the past three years, the share of global Group manufacturing

volume handled in China has grown from 17% to 33%, while the share han-

dled in Japan decreased from 46% to 37%. China’s share of global Group

manufacturing volume is expected to continue increasing.

A Key Region with a Huge Market and Crucial Capabilities 
for Supplying Parts and Products
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Besides shifting the manufacture of various existing products to China,

Makita has developed a growing number of MAKTEC brand products that

are manufactured exclusively in China and are designed to meet the needs

of Asian markets by offering the high quality that users expect from Makita at

relatively low prices. Clearly differentiated from Makita brand products, MAK-

TEC products are currently marketed only in Asian countries. Sales of MAKTEC

products have risen smoothly.

Downturn in Counterfeiting

While counterfeit products are commonly found in Asian markets, there has

been a gradual winnowing out of manufacturers that produce inferior power

tool products, and the damage Makita suffers from counterfeiting has

dropped sharply. The Company is continuing to take various anti-

counterfeiting measures, such as the organization of anti-counterfeiting

conferences.

ia
Review of Operations
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Makita Corporation Head Office
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The Primary R&D Base for Global Operations

All of the Makita power tool products marketed throughout the world are

developed in Japan. Group units in various regional markets cooperate with

the Company’s R&D units in Japan to promote the development of products

tailored to the special needs of individual markets. 

Makita’s fundamental R&D policy emphasizes

• the creation of user- and environment-friendly products through measures

for reducing noise, vibration, and dust, and

• the creation of technology-intensive products that enable the Company to

avoid competing with Chinese-made power tools on the basis of price alone.

In line with this policy, Makita has increased its employment of three-

dimensional computer-aided design (3-D CAD) technologies for product

analysis and development, reorganized its R&D units in line with revised ISO

9001 quality management system standards, and given high priority to

ergonomic shapes and other user-friendly features from the initial product

design stages. Among recent noteworthy product development programs

are those for industrial-use bolt tightening tools, where Makita has developed

tools that increase the precision of bolt tightening, are lighter, and incorpo-

rate illumination functions to facilitate work in poorly lit work situations.

Leveraging Unique Capabilities for Developing High-Value-Added Products
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Okazaki Plant Takes Leadership in Manufacturing

To respond to changing user needs in diverse markets throughout the world,

the Okazaki Plant has striven to equip itself with highly sophisticated systems

for quality assurance and the flexible manufacture of varying product types

and volumes. It specializes in the manufacture of such high-value-added

products as rotary hammers that reduce the vibration transmitted to users.

In addition, the Okazaki Plant plays the role of “mother factory” for all

Makita Group plants worldwide by developing and promoting the use of

such manufacturing methods as cell-based assembly processes and new

methods for optimally balancing attention to quality, cost, and delivery

period factors.

Review of Operations
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Makita’s Environmental Administration Committee has

responsibility for considering and instituting the

Company’s environmental protection policies and

programs. The committee sets Companywide goals

and targets that are rigorously executed by the com-

mittee’s subcommittees and related departments.

Principal Committees and Roles
Environmental Administration Committee—

Establishment and supervision of environmental pro-

tection policies and programs

Environmental Education Committee—Planning and

implementation of in-house environmental education

programs

Internal Auditing Committee—Auditing and evaluat-

ing from a neutral perspective the appropriateness of

environmental management systems, the effective-

ness of environmental protection activities as well as

the Company’s overall compliance with relevant laws

and regulations

Working Group for Environmental Protection Measures

in Europe (established on February 13, 2003)—

Execution of studies regarding the manufacture of

products in line with the EU’s directive on “The

Restriction of Hazardous Substances in Electrical and

Electronic Equipment” (RoHS directive) 
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Basic Environmental Philosophy
As a “global supplier of a comprehensive range of

power tools that assist people in creating homes and

living environments,” Makita carries out a wide range

of environmental activities to work toward a clean

and healthy planet for future generations.

Environmental Principles
1. Makita will create an organization capable of

undertaking activities on a global scale and engage

in business operations that give due consideration to

their impact on the natural environment.

2. While accurately assessing the impact of business

operations on the natural environment, Makita will

continually increase the effectiveness of its environ-

mental protection programs by reevaluating the pro-

grams and setting new goals that are as ambitious as

is technically and economically feasible. 

3. In addition to strictly complying with environment-

related laws, regulations, and agreements, Makita will

strive to protect the environment by creating and

observing its own operational standards.

4. Makita will proactively strive to greatly reduce the

environmental impact of its operations by taking the

initiative in:

• reducing waste volume and increasing recycling,

• reducing energy consumption, and

• shifting from the use of environmentally detrimental

materials to alternative materials and controlling the

emissions of environmentally detrimental materials.

5. Makita will develop environment-friendly products

by performing environmental impact assessments at

the initial product design stage.

6. Makita will conduct internal and external informa-

tion dissemination activities to ensure that all employ-

ees are aware of the Company’s Voluntary Plan on

the Environment and to respond to all requests from

outside the Company for environmental protection-

related information.

Stepping Up Programs for Contributing to Society
In Line with Its Responsibilities to Society as a Corporate Citizen, Makita Is Promoting Recycling throughout Its

Operations and Otherwise Seeking to Help Protect the Global Environment.

1. Makita’s Fundamental Environmental Protection Policies

2. Environmental Protection Promotion System
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t

3. Overview of Environmental Protection Achievements during the Fiscal Year Ended March 31, 2003

Field

Energy Conservation

Reduce-Reuse-Recycle
Activities

Reducing Use of Hazardous
Chemicals

Environmental Protection in
Overseas Operations

Objective

1.0% year-on-year reduction of the
Okazaki Plant’s electric power consump-
tion per unit of output

1.0% year-on-year reduction of the
Okazaki Plant’s CO2 emissions per unit of
output

8.0% year-on-year reduction of the vol-
ume of industrial waste disposed of as
waste

20.0% year-on-year reduction of the vol-
ume of general waste disposed of as
waste

Taking measures to reduce use of EU-
specified chemicals for a growing num-
ber of products

Reducing chrysotile content of varnishes

Introducing lead-free solder

Attaining energy conservation goals

Achievement

0.9% reduction

CO2 per unit of output increased 0.9%
year on year, but on a volume of emissions
basis, it declined 3.0%.

9.2% reduction

29.9% reduction

Elected to undertake a study in collabo-
ration with an association of manufac-
turers aimed at establishing cooperative
green procurement systems

Introduced new varnishes from February
2003

Practical testing completed and use of
solder containing lead will be discontin-
ued once existing stocks of such solder
are depleted

The Company’s six overseas factories
attained six of nine targets.



Share of Net Sales

19.1%

Share of Net Sales

52.5%

Share of Net Sales

1.1%

Share of Net Sales

10.9%
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Portable Woodworking
Tools
Power tools used for the processing of wood. This category

includes the electric planers with which Makita started

manufacturing power tools.

Product name Principal application 

Circular Saw Straight cutting of wood and other 
building materials 

Miter Saw, Slide Precision cutting of wood and 
Compound Saw component materials (including 

diagonal cuts)

Jig Saw Unrestricted cutting of wood and 
other materials 

Recipro Saw Fast cutting of wood and 
other construction materials

Planer Smooth finishing of wood surfaces

Router/Trimmer Creating decorative edges, profiles, 
and construction joints

Pneumatic Nailers Framing, exterior sheeting and siding, 
roofing, and interior finish nailing

Stationary Woodworking
Machines
This includes large-scale woodworking machines.

Stationary woodworking machines have specialized

applications that include smoothing the finishing of sur-

faces, cutting angles on large pillars, and processing

joining components.

Product name Principal application 

Table Saw Precision cuts in wood and component
materials for building

Planer-Jointer Wood surfacing to specific dimensions

Band Saw Unrestricted cutting of large-sized
wood and other materials

Portable General Purpose
Tools
These power tools have a wide range of applications.

General purpose tools can be used for woodwork and

metalwork as well as with stonework. This category also

includes power tools that are designed and used for

the drilling, breaking, and surface preparation of con-

crete and other stone-related materials. 

Product name Principal application 

Driver Drill Fastening screws and boring holes

Impact Driver Powerful and fast driving of fasteners
into both wood and metal

Grinder Grinding, cutting, and surface 
preparation of various materials
including ferrous and nonferrous
metals as well as concrete and stone

Rotary Hammer Powerful boring of holes into concrete

Demolition Hammer Breaking and chipping of both 
concrete and asphalt

Sander Surface finish preparation of
wood and metal

Screwdriver Driving and assembly of fasteners for
various construction materials

Cutter Cutting such materials as concrete,
stone, and steel

Other Products

This category includes industrial products other than

those mentioned above as well as garden-use and

household tools. 

Product name Principal application 

Dust Collector Removes dust produced by all types
of construction-related work

Generator Generating electricity where 
no power sources are available

Chain Saw Trimming and felling trees

Brush Cutter Cutting brush and grass

Hedge Trimmer Trimming of hedges and other foliage

Blower Blows away dust and debris for fast and 
efficient cleanup 

Cordless Cleaner Simple, quick, and easy cleaning
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Corporate Directory

JAPAN
Makita Ichinomiya Corporation
2-13, Kogane, Ashiyamada,
Ichinomiya-cho, Hoi-gun, 
Aichi 441-1203
Phone: (0533) 93-1811

Joyama Kaihatsu Ltd.
20-2, Okutakiba, Ashiyamada,
Ichinomiya-cho, Hoi-gun, 
Aichi 441-1203
Phone: (0533) 93-6550

SINGAPORE
Makita Singapore Pte. Ltd.
7, Changi South Street 3, 
Singapore 486348
Phone: 6546-8700
Fax: 6546-8711

TAIWAN
Makita (Taiwan) Ltd.

Head office
2F, No. 4, Lane 83, Kuang-fu 
Road, Sec. 1, San-chung, 
Taipei Hsien, Taiwan
Phone: (02) 2999-0600~4
Fax: (02) 2999-0605

Sales offices
Kaohsiung, Taichung

CHINA
Makita (China) Co., Ltd.

Head office & plant
288 Huangpujiang Road,
Kunshan Economic & Technical 
Development Zone, 
Jiangsu 215300
Phone: 0512-57707710
Fax: 0512-57713623

Guangzhou sales branch
1F, No. 22-24, Jin Guang Street,
Hua Di Avenue, Fangcun District,
Guangzhou, Guangdong 510380
Phone: 020-87518872
Fax: 020-87518873

Shanghai sales branch
Room 6, No. 88 Tongren Road, 
Jingan District,
Shanghai 200040
Phone: 021-62473908
Fax: 021-62476732

Beijing sales branch
1F, No. 8, Jianxinyuan, Yili, 
4, Dahongmen West Road,
Fengtai District, Beijing 100075
Phone: 010-87898314
Fax: 010-87898365

Chengdu sales branch
No. 362-2, Qingjiang East Road,
Qingyang District,
Chengdu, Sichuan 610072
Phone: 028-87337028
Fax: 028-87337018

Shenyang sales branch
No. 34 Baogong South Road,
Tiexi District, Shenyang, 
Liaoning 110023
Phone: 024-25638598
Fax: 024-25638599

Makita (Kunshan) Co., Ltd.
Nan Zi Road, Kunshan Export
Processing Zone, Jiangsu 215300
Phone: 0512-57367367
Fax: 0512-57365575

Makita Power Tools (HK) Ltd.
3F, Grandtech Centre, 
8 On Ping Street, Shatin,
N.T., Hong Kong
Phone: 2648-8683
Fax: 2648-5237

Makita (Shanghai) Trading 
Co., Ltd.
Block A, 70 Fu Te Dong Yi Road, 
Waigaoqiao Free Trade Zone,
Shanghai 200131
Phone: 021-58661472
Fax: 021-58661277

KOREA
Makita Korea Co., Ltd.
Suite 901, Seocho Plaza, 
1573-1, Seocho-Dong,
Seocho-ku, Seoul
Phone: (02) 3471-3111~3
Fax: (02) 3471-3114

A S I A

UNITED STATES
Makita U.S.A. Inc.

Corporate office
14930 Northam Street,
La Mirada, CA 90638-5753
Phone: (714) 522-8088
Fax: (714) 522-8133

Los Angeles branch
14930 Northam Street,
La Mirada, CA 90638-5753
Phone: (714) 522-8088
Fax: (714) 522-2437

New Jersey branch
251 Herrod Boulevard, 
Dayton, NJ 08810-1539
Phone: (609) 655-1212
Fax: (609) 655-1683

Chicago branch
1450 Feehanville Drive,
Mount Prospect, IL 60056-6011
Phone: (847) 297-3100
Fax: (847) 297-1544

Atlanta branch
4680 River Green Parkway,
Duluth, GA 30096-2566
Phone: (770) 476-8911
Fax: (770) 476-0795

Factory service centers
Atlanta, Boston, Buffalo, Chicago,
Dallas, Denver, Fort Lauderdale,
Houston, Las Vegas, Los Angeles,
Milwaukee, Minneapolis, Nashville,
New Jersey, Omaha, Phoenix,
Pittsburgh, Portland, Puerto Rico,
Sacramento, San Antonio, 
San Diego, San Francisco, St. Louis,
Van Nuys, Washington/Baltimore

Makita Corporation
of America
2650 Buford Highway,
Buford, GA 30518
Phone: (770) 932-2901
Fax: (770) 932-2905

Makita Latin America Inc.
11800 N.W. 102nd Road, Suites 3 &
4 Medley, FL 33178
Phone: (305) 882-0522
Fax: (305) 882-0484

CANADA
Makita Canada Inc.

Head office & plant
1950 Forbes Street,
Whitby, ON L1N 7B7
Phone: (905) 571-2200
Fax: (905) 571-7434

Vancouver office
11771 Hammersmith Way,
Richmond, BC V7A 5H6
Phone: (604) 272-3104
Fax: (604) 272-5416

Factory service centers
St. Léonard (Montreal), 
Dartmouth, Nepean (Ottawa), 
Les Saules (Quebec), London,
Mississauga, Whitby, St. Laurent
(Montreal), Calgary, Edmonton,
Winnipeg, Saskatoon, Richmond,
Coquitlam

MEXICO
Makita México, S.A. de C.V.
Norte 35#780-B
Col. Industrial Vallejo 
Del. Azcapotzalco Mexico, 
D.F. Mexico C.P. 02300
Phone: (555) 567-3387
Fax: (555) 567-3282

BRAZIL
Makita do Brasil 
Ferramentas Elétricas Ltda.

Head office
Rua Makita Brasil, N-o 200,
Bairro dos Alvarengas,
São Bernardo do Campo,
São Paulo, 
CEP: 09852-080
Phone: (011) 4392-2411
Fax: (011) 4392-2183

Sales office
Salvador

ARGENTINA
Makita Herramientas 
Eléctricas de Argentina S.A.
Av. Eva Perón 4148, 
Capital Federal, 
Buenos Aires, C.P. 1407
Phone: (11) 4674-4040
Fax: (11) 4674-4140

CHILE
Makita Chile Comercial Ltda.
San Ignacio 500, Modulo No. 8,
Quilicura, Santiago
Phone: (2) 733-5111
Fax: (2) 733-5030

A M E R I C A S
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E U R O P E / M I D D L E  E A S T

AUSTRALIA
Makita (Australia) Pty. Ltd.

Head office
92 Wetherill Street,
Silverwater, NSW 2128
Phone: (02) 9748-3944
Fax: (02) 9748-4220

Sydney office
92 Wetherill Street,
Silverwater, NSW 2128
Phone: 1300-361-690
Fax: 1300-361-770

Melbourne office
89 Rushdale Street,
Scoresby, VIC 3179
Phone: 1300-361-690
Fax: 1300-361-770

Adelaide office
45 Birralee Road,
Regency Park, SA 5010
Phone: 1300-361-690
Fax: 1300-361-770

Hobart office
3/65 Albert Road, 
Moonah, TAS 7009
Phone: 1300-361-690
Fax: 1300-361-770

Perth office
Unit 1, 535 Abernethy Rd.
Kewdale, WA 6105
Phone: (08) 9350-5666
Fax: (08) 9350-6977

Darwin office
35 Benison Road,
Winnellie, NT 0820
PPhone: 1300-361-690
Fax: 1300-361-770

Brisbane office
78 Pritchard Road,
Virginia, QLD 4014
Phone: 1300-361-690
Fax: 1300-361-770

NEW ZEALAND
Makita (New Zealand) Ltd.
7 Atlas Place, 
Mairangi Bay, Auckland
Phone: (09) 479-8250
Fax: (09) 479-8259

UNITED KINGDOM
Makita International 
Europe Ltd.
Michigan Drive, 
Tongwell, Milton Keynes, 
Bucks MK15 8JD
Phone: (01908) 211678
Fax: (01908) 211500

Makita (U.K.) Ltd.
Michigan Drive, 
Tongwell, Milton Keynes, 
Bucks MK15 8JD
Phone: (01908) 211678
Fax: (01908) 211400

Makita Manufacturing 
Europe Ltd.
Hortonwood 7,
Telford, Shropshire TF1 7YX
Phone: (01952) 677688
Fax: (01952) 677678

FRANCE
Makita France S.A.

Head office
2, Allée des Performances,
Z.I. des Richardets, (B.P.119) 93162
Noisy le Grand Cedex
Phone: (0) 149326200
Fax: (0) 143059913

Marseille office
151, Avenue des Aygalades,
13015 Marseille
Phone: (0) 491033960
Fax: (0) 491033961

Nantes office
Le Pan Loup, 44220 Couéron
Phone: (0) 251778977
Fax: (0) 240638376

Bordeaux office
137, Rue de la 
Croix-de-Monjous,
33170 Gradignan
Phone: (0) 557965270
Fax: (0) 557965275

Nord office
Villa d’Entreprises, 
51, Rue Trémière, 
59650 Villeneuve d’Ascq
Phone: (0) 320054646
Fax: (0) 320472220

Nancy office
Z.I. Ouest Village d’entreprises
22, Allée des Peupliers,
54180 Heillecourt
Phone: (0) 383252850
Fax: (0) 383514563

Dijon office
5, Rue Edmond Voisenet, 
21000 Dijon
Phone: (0) 380540880
Fax: (0) 380540881

Toulouse office
15, Rue de Boudeville, 
Z.I. de Thibaud, 31104 Toulouse
Phone: (0) 561432200
Fax: (0) 561432201

SPAIN
Makita, S.A.
C/ Juan de la Cierva, 7-13,
28820 Coslada (Madrid)
Phone: (91) 671-1262
Fax: (91) 671-8293

ITALY
Makita S.p.A.
Via Sempione 269A,
20028 S. Vittore Olona (MI)
Phone: (0331) 524111
Fax: (0331) 420285

GREECE
Makita Hellas S.A.
Tatoiou 232, Acharnes, ATIKI
Phone: (210) 8071241
Fax: (210) 8072245

FINLAND
Makita Oy
Muonamiehentie 14, 00390 Helsinki
Phone: (09) 857-88221
Fax: (09) 857-88211

THE NETHERLANDS
Makita Benelux B.V.
Ekkersrijt 4086, 5692 DA, Son
Phone: (0499) 484848
Fax: (0499) 484849

Euro Makita Corporation B.V.
De Boelelaan 7, 
1083 HJ, Amsterdam
Phone: 020-6465996
Fax: 020-6427675

BELGIUM
S.A. Makita N.V.
Mechelsesteenweg 323, 
1800 Vilvoorde
Phone: (02) 257-1840
Fax: (02) 257-1865

GERMANY
Makita Werkzeug GmbH
Keniastraße 20, 
47269 Duisburg
Phone: (0203) 9757-0
Fax: (0203) 9757-127

Dolmar GmbH
Jenfelder Strasse 38,
22045 Hamburg
Phone: (040) 66986-0
Fax: (040) 66986-352

DENMARK
Makita Werkzeng GmbH
Denmark office
Sandøvej 11, 8700 Horsens,
Denmark 
Phone: 76 254400
Fax: 76 254401

SWITZERLAND
Makita SA
Route de Denges 6, 
Case Postale 35, 
CH-1027 Lonay
Phone: (021) 811-5656
Fax: (021) 811-5678

AUSTRIA
Makita Werkzeug 
Gesellschaft m.b.H.
Kolpingstraße 13, 
A-1232 Wien
Phone: (01) 61627300
Fax: (01) 616273013

POLAND
Makita Sp. Z O.O.
UL. Stra źacka 81, 
PL 43-382 
Bielsko-Bia l/a
Phone: (033) 819-6360
Fax: (033) 818-4059

CZECH REPUBLIC
Makita S.R.O.
Pra ákova 51 CZ-619 00, Brno
Phone: (05) 432-16944
Fax: (05) 432-16946

HUNGARY
Makita Kft.
8000, Székesfehérvár, 
Seregélyesi út 96
Phone: (22) 507-472
Fax: (22) 507-484

ROMANIA
Makita Romania S.R.L.
Sos. Bucuresti-Urziceni, nr. 31
(EXPO MARKET DORALY, Pavilion A)
com. Afmati/Ilfov
Phone: (21) 491-3232
Fax: (21) 312-5495

RUSSIA
Makita Oy
Russia Representative Office
Otkrytoe shosse 48A, 107370
Moscow
Phone: (007) 095-411-5182
Fax: (007) 095-411-5183

UNITED ARAB EMIRATES
Makita Gulf FZE 
P.O. Box 17133, 
Jebel Ali Free Zone,
Dubai
Phone: 04-8836118
Fax: 04-8835302

z

O C E A N I A
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REPRESENTATIVE DIRECTOR

Masahiko Goto

MANAGING DIRECTOR

Masami Tsuruta

DIRECTORS
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Kenichiro Nakai

Tadayoshi Torii

Tomoyasu Kato

Kazuya Nakamura

Masahiro Yamaguchi

Shiro Hori

Tadashi Asanuma

Hisayoshi Niwa

Zenji Mashiko

STANDING STATUTORY AUDITORS

Ryota Ichikawa

Kenichi Ikeda

STATUTORY AUDITORS

Keiichi Usui*

Shoichi Hase*

*Outside Auditors

(As of June 27, 2003)

This annual report is printed on recycled paper.

MAKITA CORPORATION

Head Office
3-11-8, Sumiyoshi-cho,

Anjo, Aichi 446-8502, Japan

Phone: (0566) 98-1711

Fax: (0566) 98-6021

Okazaki Plant
22-1, Watarijima, Nemunoki-cho, 

Okazaki, Aichi 444-0232

Phone: (0564) 43-3111

Tokyo Branch Office
3-5-3, Hongo, Bunkyo-ku, 

Tokyo 113-0033

Phone: (03) 3816-1141

Fax: (03) 3813-1633

Nagoya Branch Office
4-12-5, Meiekiminami,

Nakamura-ku, Nagoya 450-0003

Phone: (052) 571-6451

Fax: (052) 581-5434

Osaka Branch Office
1-26-8, Tenma, Kita-ku, 

Osaka 530-0043

Phone: (06) 6351-8771

Fax: (06) 6352-4607

Domestic Sales Offices
Sapporo, Sendai, Niigata, Utsunomiya,

Saitama, Chiba, Yokohama, Shizuoka, Gifu,

Kanazawa, Kyoto, Hyogo, Hiroshima,

Takamatsu, Fukuoka, Kumamoto, and

other major cities

Date of Founding
March 21, 1915

Paid-in Capital
¥23,803 million

Number of Shares Outstanding
153,006,992 shares

Independent Public Accountants
KPMG

Common Stock Listings
Domestic
Tokyo and Nagoya stock exchanges

Overseas
Euronext Amsterdam

Transfer Agent of Common Stock
The Chuo Mitsui Trust & Banking Co., Ltd.

3-33-1, Shiba, Minato-ku,

Tokyo 105-8574, Japan

American Depositary Receipts
NASDAQ System

Symbol: MKTAY

CUSIP: 560877300

Depositary, Transfer Agent, and Registrar 
for American Depositary Receipts
The Bank of New York

101 Barclay Street, 

New York, NY 10286, U.S.A.

Phone: (212) 815-2042

U.S. toll free: (888) 269-2377

http://www.adrbny.com/

Web Site
http://www.makita.co.jp/

(As of March 31, 2003 )
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